Agritourists in the West

According to the 2012 USDA Ag Census, agritourism operators reported
$704 million in revenues. This study explores traveler behavior further

using a 2014 survey of those that visited 17 Western states.
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A Closer Look
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Key Findings
* Primary agritourists are spending a significant share of S’s at the agritourism site

» Other recreation, lodging and meals represent other potential revenue sources
» Although word of mouth is still a key influence on trip planning....

websites, social media and travel review sites are more commonly used
Use by agritourists was higher than among broader national travelers
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Sources of Information used by agritouris & WINERIES

44.1% Word of Mouth Q
38.4% Website
22.2% Social Media

17.3% Trip Advisor or Yelp

 WINE s PRODUCE]]

Recreation
$68
8%

9%

UCDAVIS

ySDA United States Department of Agriculture
—

)

tripadvisor

Cogg‘%do

e
University

/nw

V (]

IIINIFA

Economic Research Semice

—
UNIVERSITY OF

NORTHERN
COLORADO



